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JJUCKYPCHUBHI CTPATEI'Il B AHI'JIIHCbKOMY MOBJIEHHI _
(HA MPUKJIAAI TIPOMOB AHI'JIOMOBHUX MEJIA-OCOBUCTOCTEHN)

Obijective. The objective is to find out the effectiveness of using discourse strategies in English
to facilitate communication between representatives of different socio-cultural environments.

Methods. The main scientific results are obtained using a complex of general scientific
methods, method of systematization, theoretical method, component analysis, special linguistic
methods which allow to consider language structures to understand the communicative potential in
the context of discourse.

Results. The modern discourse of mass communication includes various discursive practices
that form the general field of discourse. Mass media discourse in contemporary society, which has a
persuasive character, is constructed as a mechanism of influence on the intellectual, emotional and
volitional aspects of the addressee. It uses both logical argumentation techniques and emotional and
imaginative means of influence, and involves various methods and forms of influence — infection,
suggestion (or compulsion), manipulation (including using neurolinguistic programming techniques
(Milton model, reframing, anchoring, etc.).

The authors alanyse English-speaking media personalities speeches from the point of view
three main discourse strategies: strategy of theatricality, overstatement strategy, understatement
strategy. The study of discourse strategies in English-speaking contexts reveals the use of various
rhetorical devices, manipulation of linguistic resources, appeals to the emotional state of the listener
and argumentation techniques.

The analysis of practical examples presented in the videos from various fields, such as
political, humorous, media or television discourse, helps to gain a deeper understanding of the use
and necessity of discourse strategies in specific contexts, and this approach promotes critical thinking
and understanding of the importance of effective communication, in particular between the listener
and the speaker.
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understatement strategy

© Ocranenko C. A., Muxanpuenko K. 1.
20


mailto:ostapenko@donnuet.edu.ua
mailto:mykhalchenko@donnuet.edu.ua
mailto:ostapenko@donnuet.edu.ua
mailto:mykhalchenko@donnuet.edu.ua

Ne 2 (29) 2024

Introduction

Discourse strategies are the key means of influencing the audience and forming semantic
language constructions. These strategies can include the use of rhetorical devices, manipulation of
different means of communication, appealing to the audience's feelings and building arguments, and
their mastery is essential for improving the effectiveness of interpersonal communication in various
linguistic and cultural scenarios.

The application of different classifications of discourse strategies allows to see different
perspectives of speech analysis and enrich our understanding of communication processes, while the
analysis of practical examples of their application in different areas of speech, such as political,
humorous, media or television discourse, allows to gain a deeper understanding of communication
processes in specific contexts.

The list of scholars who have studied the topic of discourse, discourse strategies and their use
includes: N. Arutiunova, who studied the topic of discourse in detail and gave it the most thorough
interpretation; D. Gumpertz, who identified two main types of discourse strategies: aggressive and
non-aggressive; O. Mikhalova, who focused on discourse strategies of the political context, in
particular, the strategy of theatricality, the overstatement strategy and the understatement strategy,
but which can be applied in the analysis of examples of other types of discourse; T. Van Dyke and
his classification of three main types of discourse strategies: pragmatic, semantic and rhetorical
discourse strategies; Al Zahran Alisar, who presented a more structured scheme of discourse
strategies by T. Van Dyke, and emphasised the main markers of the peculiarities of pragmatic,
semantic and rhetorical discourse strategies; A. Shuhaiev, who analysed the impact of discursive
strategies and tactics on the construction of a positive image, in particular on the example of the UN;
0. Semenets, who considered the patterns of influence of discursive modern media on the recipient.

The objective is to find out the effectiveness of using discourse strategies in English to
facilitate communication between representatives of different socio-cultural environments, to
compare them and find out their significance in everyday life.

Methods

The main scientific results are obtained using a complex of general scientific methods that
ensure the reliability of information with references to real scientific research on the topic of discourse
and discourse strategies; systematisation which helps to classify the speeches of media personalities
presented in the practical part; theoretical method — to understand the main theoretical concepts and
approaches that underlie the study and build your own hypotheses and assumptions based on the
theoretical framework; component analysis — to break down the basic concepts of discourse strategies
into their constituent parts for better understanding language environment; special linguistic methods
which allow to consider language structures, in particular grammatical structures, to understand the
communicative potential in the context of discourse.

Results and Discussions

Discourse, as one of the key elements of communication, plays an important role in shaping
the socio-cultural structure and is one of the main ways in which people interact and influence each
other. Therefore, in fact, discourse is the subjective basic meaning of language in written or spoken
communication, in the context in which it occurs [3]. It typically emerges from influential social
systems such as media, providing a framework for communication and cognition that shapes our lives,
relationships and society. As a result, it influences our understanding of the world at any given
moment. Sociologists view discourse as a dynamic force that not only shapes our thoughts, beliefs
and values, but also influences our interactions, identities and behaviours, thus playing a key role in
shaping both individual and social realities. Some discourses, known as dominant discourses,
dominate the mainstream and are considered true, normal and acceptable, while others are
marginalised, stigmatised, and considered wrong, radical and even dangerous [6].

There are many rules that people accept in their lives and perceive as the norm, but this norm
is not the same for everyone. Such rules can be either explicit, expressed in laws, religious doctrines
or social norms, or implicit, embodied in cultural stereotypes or common beliefs. Discourse plays a
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key role in transmitting this knowledge and beliefs across generations. It serves as a means of
communication that allows people to discuss, persuade and communicate their ideas, values and
beliefs. Through discourse, we decide how to perceive the world around us, how to form our identity
and how to interact with other members of society. The richness and diversity of cultural beliefs and
rules reflect the complexity and uniqueness of each society, which is why there is a need for an in-
depth study of discourse.

The modern discourse of mass communication includes various discursive practices that form
the general field of discourse. Mass media discourse in contemporary society, which has a persuasive
character, is constructed as a mechanism of influence on the intellectual, emotional and volitional
aspects of the addressee. It uses both logical argumentation techniques and emotional and imaginative
means of influence, and involves various methods and forms of influence — infection, suggestion (or
compulsion), manipulation (including using neurolinguistic programming techniques (Milton model,
reframing, anchoring, etc.).

Discourse strategies in English are a key aspect of communication that chooses the way in
which speech is organised and perceived. This topic develops the diverse ways in which speakers use
language to achieve their communicative goals, including persuasion, conviction, influence and
identity formation. The study of these allows us to identify the influence of cultural, social and
individual factors on language practice. Such strategies and tactics can affect speech even in the form
of implicit elements. This feature can be revealed through the use of manipulative techniques both in
media discourse and in ordinary everyday speech. In the global information environment, discursive
strategies and tactics are used to create a positive image of a person or organisation. The speaker
chooses the optimal verbal means depending on his/her motives and goals to realise the
communicative intention [5, p. 108-111]. Therefore, in this case, it is not so much the speech itself
that is important, but rather the projection of information directed at the listener. Sociolinguist John
Joseph Gumpertz distinguishes between two main types of discourse strategies: aggressive and
peaceful. He emphasises that these strategies make up a significant part of our daily communication.
According to Gumpertz, discourse strategies are a fundamental principle of human self-organisation,
aimed at both competition and cooperation, which creates a logical system out of the chaos of
disorganised human relations [4, p. 42].

It is important to note that a language strategy can be seen as a plan or a general direction
aimed at achieving the speaker's communicative goal, while language tactics are specific steps or
actions used to implement this strategy [1, p. 18].

The analysis of discourse strategies in English speech, in particular on the example of English-
speaking media personalities, reveals the uniqueness and effectiveness of communication in the
modern world. Considering the speeches of such media personalities as: Shane Gillis, Rory Stewart,
Egobunma Kelechi Nwodim, Donald Trump and Joe Biden, we can identify various discursive
strategies that they use to achieve their own goals in the perception of the audience, in the face of a
lack of information about the actions of the partner. The choice of discourse strategy depends on a
number of cognitive prerequisites, when the addressee correlates his communicative goal with a
specific speech expression, using verbal units of different levels and ways of their representation.

In the process of critical discourse analysis of speeches by English-speaking media
personalities, we will use the classification proposed by O. Mikhalova, which distinguishes three
main strategies:

1) strategy of theatricality;

2) overstatement strategy;

3) understatement strategy [2, p. 84].

Strategy of theatricality:

This strategy aims to create a vivid impression, in particular by influencing the audience. Its
successful application is achieved through various tactics, such as persuasion (involving the audience
in rallying around a certain goal or common opinion), demarcation (dividing them into ‘us’ and
‘them’) and promises (creating conditional obligations towards the speaker).
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The example of the speech of a media personality, stand-up comedian from the Saturday Night
Live show Shane Gillis, shows the use of certain discurse practices aimed at attracting attention and
influencing the audience. Shane Gillis uses indirect persuasion tactics through the strategy of
theatricality [2, p. 84]. This is manifested in his speech through the use of the following phrases:

Most of you probably have no idea, who | am. | was actually — | was fired from this show a
while ago, but, you know, don't look that up, please. If you don't know who | am, please don't google
that. It's fine don't even worry about it. (5)

With this statement, the comedian tries to influence the audience by arousing their sympathy
or curiosity about his personality, and also avoids possible negative reactions or criticism that may
arise from certain aspects of his past. This, in addition, will make the audience laugh. In a
manipulative way, he divides himself and the audience into ‘us’ and ‘them’ and expects the audience
to remove the conventional line between them on their own.

You remember that, when you were a little boy, you loved your mom, you to the she was the
coolest — you remember when you were gay? You remember, when you were just a gay little boy?
Every little boy is just their mom’s gay best friend, there's zero of difference. (5)

This is a fragment from Shane's speech, which is also a vivid example of the discurse strategy
of theatricality. In the case of this particular phrase of the comedian, the American audience, which
is more loyal and tolerant towards sexual orientation issues, can react to it with humour and
understanding, unlike the Ukrainian audience, which lives in a more conservative socio-cultural
environment. If he had presented this stand-up in Ukrainian to a Ukrainian audience, they might not
only not have understood the meaning of the ‘gay friend’ joke, but also have expressed a likely
negative reaction, perceiving it as offensive or inappropriate. Shane also appealed to the pronoun
‘you’, emphasising the universality of the joke, and then told his childhood story, which figuratively
put him close to his audience. In other words, his main goal was to convey his idea through a strategy
of theatricality that would have the desired impact on the desired audience. In addition, he aimed to
make the audience laugh and draw attention to himself by asking them to recall their childhood,
interpreting it in their own way. This proves that the variation in the impact of discurse strategies on
different communities emphasises the need to take into account the cultural and social characteristics
of the audience when formulating and executing communication acts.

I'm trying my best. Also, this place is extremely well-lit. I can see everyone not enjoying it...
don’t clap now, shut up. (5)

This phrase is used by a stand-up comedian as part of his performance in order to make the
audience laugh through a certain manipulation of generalisation and encouragement to action. While
this phrase is humorous, it is also used through a strategy of theatricality that is laid out through
suggestion. By emphasising the atmosphere in the room with such a joke, he makes his comment very
successful.

That is, based on the audience's reaction during the performance, the following conclusions
can be drawn: a media personality like Shane Gillis skilfully applies the strategy of theatricality to
direct the audience's attention in the direction he wants and to encourage the comedian to think and
act in the way he wants.

Overstatement strategy:

This strategy is aimed at changing the audience's views and attitudes to the facts by
emphasising their own advantages or overstating their own capabilities..

The episode ‘Trump Sneakers’ (6), from the aforementioned American show, illustrates the
famous political figure, Donald Trump, in a humorously mocking way. This video presents several
ironically veiled situations that seem to reveal the essence of Trump, his voters and white Americans
in general. From a discursive point of view, we can analyse the following phrases:

- Come on, man, how"d you miss that?

- I didn’t miss. It went in.

- Oh, all right. (6)
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This dialogue, described in the context of a basketball court, reflects the simple dynamics of
interaction between participants and the use of the strategy of overstatement by the communicative
character. In this context, Shane Gillis, the actor who played Donald Trump in this production, having
received Trump sneakers, tried to resort to the tactic of overstatement [2, p. 84] after his attempt to
shoot the ball into the basket was unsuccessful. He claimed that, on the contrary, he had succeeded.
This provoked a favourable reaction from his teammates, who took his words as truthful. Thus,
despite the fact that his words did not correspond to reality, the character managed to create a positive
image of himself in the communicative act of interaction with other participants, which is absolutely
confirmed by the following dialogue from the same video:

- So, you re saying these trump shoes made you good at basketball?

- No. They gave me the power to say I'm good at basketball. Then double down on that until
people actually start to believe it. (6)

This fragment of dialogue does not so much reflect the strategy of overstatement itself as it
does the benefits of using it. In this situation, the actor says that his main goal was to gain credibility
for his statements in order to create a positive image of himself in the eyes of others. He successfully
achieved this goal by using an overstatement strategy based on creating a positive image of the
addressee through the tactics of elevation and self-justification. Despite the fact that his words
absolutely did not reflect reality and the true state of affairs, the hero was able to convince other
participants of the opposite. This allowed him to attract the sympathy and support of society. The use
of the strategy of overstatement, deviation from objective reality and distortion of the situation
contributed to the achievement of the goal of attracting sympathy and trust in his side.

Analysing the leadership contest between real political representatives of the UK on the
official Guardian News YouTube channel (2), rather than actors parodying them, we can identify
several key points made by these political media, namely, the phrase of Rory Stewart:

We are in a room with the door and the door is called Parliament and | am the only person
here trying to find the key to the door. Everybody else is staring at the walls shouting believe in
Britain. (2)

In the situation presented, Rory metaphorically used the strategy of overstatement to
emphasise his uniqueness and effectiveness in the political sphere. By using this strategy, he tried to
draw the audience's attention to the aspect of his importance as a political figure and his willingness
to take actions that would benefit Britain. His statement that he is the only one among those present
who is ready to take certain actions for the benefit of the country allows him to emphasise his need
through speech and evoke certain emotional reactions from the audience, which will further
contribute to the support of his political positions.

In conclusion, the strategy of overstatement in communication is used to create a positive
image of oneself by exalting one's own abilities, achievements or significance. This strategy allows
you to attract the attention of the audience, evoke certain emotional reactions and receive approval
from them. It is often applied in the political sphere, as political representatives need the approval of
the people for their own career development. Also, the discourse strategy of overstatement is often
manifested in a humorous context, and, in addition, it is often associated with the projection of
political situations on their humorous interpretation.

Understatement strategy:

Understatement strategies include a set of tactics that express a negative attitude towards the
situation and the opponent, both implicitly and explicitly. This discourse strategy is characterized by
the speaker's desire to discredit the opponent through the use of emotionally charged vocabulary and
grammatical devices.

Returning to the comedy show Saturday Night Live, we can analyse another example, the
episode ‘Lisa from Temecula: Sports Bar’ (4).- Why we got to leave? Because of our disability?

- You don't have a disability.

- Sir, I will have you know, he is negro divergent. (4)
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This fragment of dialogue from the sketch is an improvisation by the actress, Egobunma
Nwodim, as can be seen from the reaction of her colleagues. In the context of the dialogue, she
deliberately introduces the difference between a real circumstance and a fictional situation to enhance
the comic effect and condemn racism as a phenomenon, while simultaneously condemning the person
who supports it. This situation is a kind of discursive understatement strategy with the use of
emotionally coloured vocabulary [2, p. 84]. Despite the fact that the strategy is covert, it is used to
create a comic effect. The audience understands the message and perceives it as an attempt to show
the unacceptability of racism. Thus, in addition to the humorous context, the socio-political context
and the challenge of raising public awareness of the problem of racial discrimination are also
emphasised.

Returning to such a well-known media personality as Donald Trump, it can be noted that he
uses a mixed discourse strategy of understatement and overstatement in his speeches. This discourse
analysis focuses on a real person with a serious speech, not an actor who has applied a similar strategy
to highlight a media persona in a way that suits him. In the video, the strategy of understatement is
contrasted with overstatement, as indicated in his speech at the criminal court in New York, for a
violent crime (8), but in this fragment of the speech, the strategy of understatement of the opponent
prevails in order to build a negative image of him in the audience by shifting the focus from his
shortcomings. This can be seen in his next phrases:

There was no crime here at all. This is just a way you hurting me in the election, because I'm
leading by a lot. We're leading by a lot of numbers, that nobody's ever seen before and they cheating
this time they had a different way. This time they have something down and dirty, that no frankly, no
other country does, other than a third world country a Banana Republic. (1)

In this context, a clear example of Trump's use of communication pressure, which is
manifested in his repeated statements about the absence of a crime, can be observed. His attempts to
implement this strategy in the communication process can be perceived as an attempt not only to
influence those accusing him, but also ordinary listeners. By focusing on his high rating and accusing
his opponent, i.e. by using the discourse strategy of understatement in a completely transparent way,
Trump is trying to gain support from the public. His statements about the absence of a crime, which
he repeats over and over again, create the impression of unshakable confidence in his innocence,
which can position him as a person who has been slandered.

Looking at the main moments in the first stage of the presidential races in Ohio, namely Joe
Biden's speech (3), we can identify his position on his opponent, Donald Trump, through a phrase
that can be presented as a discursive strategy of understatement.

You can't fix the economy, if you can't fix the COVID-19 crisis. And he has no intention to do
anything about making it better for you all at home. (3)

With this phrase, Joe Biden indicates that a presidential candidate who simply does not show
interest in the crisis consequences of COVID-19 for the economy and cannot adequately address the
needs of people affected by it should not hold this position. By the covid crisis, Biden meant the
following: accelerated inflation [8, p. 6], collapse of employment and mass layoffs, as in April the
US economy lost about 21 million jobs and the unemployment rate jumped to 14.7% [7, p. 2], and
under Trump's presidency, average mortality rates from COVID-19 showed that the US and Italy
were the two largest countries economically affected by the virus.

By emphasising this aspect, Biden implies that if Trump is not able to be sufficiently
responsible for such issues, he will not be able to successfully address the economic situation as he
promised in his early speeches. Thus, Joe Biden focuses attention on the negative aspect of Trump's
policies, using this discursive strategy to discredit his opponent and strengthen his own position.

Summing up the discourse strategy of understatement, we can say that it serves to highlight
the negative image of the opponent or emphasise his weaknesses, mistakes or shortcomings in
communication.

In comedy shows, such as Saturday Night Live, the discourse strategy of understatement is
applied to create a comic effect and highlight the negative aspects of certain phenomena or stereotypes
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through a joke. This can be aimed at criticising social issues, such as racism, and raising the
consciousness of the audience. Similar to the strategy of overstatement, it is often used in the political
sphere to discredit opponents and strengthen one's own position. It can be seen that political actors
use it to highlight the shortcomings and mistakes of their competitors, thus trying to gain support and
trust from the audience. In general, the above examples highlight the fact that this strategy can be
used to achieve certain communication goals of the addressee and his/her influence on the audience.

Conclusions

Thus, modern discourse of mass communication includes a variety of discursive practices that
are constructed as a mechanism of influence on the intellectual, emotional and volitional aspects of
the addressee, using various techniques and forms of influence, including manipulative techniques.
The generality and understanding of the discourse of mass communication are becoming important
aspects for understanding its impact on society.

The study of discourse strategies in English-speaking contexts reveals the use of various
rhetorical devices, manipulation of linguistic resources, appeals to the emotional state of the listener
and argumentation techniques. Analysing the speeches of such influential media personalities as
Shane Gillis, whose example showed the professional use of the theatricality strategy and, in the role
of Donald Trump, the strategy of overstatement; Rory Stewart, who used the strategy of
overstatement during his speech; Egobunma Kelechi Nwodim, who used the strategy of
understatement to convey the importance of a negative attitude to racism through a comic context;
Donald Trump and Joe Biden, who used discursive strategies of understatement in their speeches to
better present themselves in contrast to their opponents, we can note that different aspects of their
speech have the ability to influence the audience's perception in a certain way.

To sum up, the analysis of practical examples presented in the videos from various fields, such
as political, humorous, media or television discourse, helped to gain a deeper understanding of the
use and necessity of discourse strategies in specific contexts, and this approach promotes critical
thinking and understanding of the importance of effective communication, in particular between the
listener and the speaker.
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5. Shane Gillis Stand-Up Monologue — SNL. YouTube. Available at:

https://www.youtube.com/watch?v=2YnonY463s/
6. Trump Sneakers — SNL. YouTube. Available at: https://youtu.be/WwgzcXnOHyl/

Mema. 3'sicyeamu epexmusHicmv GUKOPUCMAHHS OUCKYPCUBHUX Cmpameiil 8 aHeMiUCbKill
MOBI OJ151 NOJle2ULeHHS KOMYHIKAYIL MIdiC NPeOCMAaBHUKAMU PIZHUX COYIOKYTbMYPHUX CePeOosUlY.

Memoou. OcHo6HI HayKo8i pe3yibmamu OMpUMAHO 3 GUKOPUCMAHHAM KOMNIEKCY
3G2aNbHOHAYKOBUX MEeMOOI8, Memooy CUCMeMamu3ayii, meopemuiHo2o memooy, KOMNOHEHMHO20
aHanizy, cneyianbHux JiHe8iCMUYHUX MemOo0i8, AKi 00360JII0Mb PO3TISIHYMU MOBHI CIMPYKMYpU 015
PO3VMIHHSA KOMYHIKAMUBHO20 NOMEHYIANY 8 KOHMEKCMI OUCKYPCY.
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https://www.thoughtco.com/discourse-definition-3026070/
https://repositorio.cepal.org/server/api/core/bitstreams/9adde514-a4f4-494d-9aa1-8ecd5712158b/content/
https://repositorio.cepal.org/server/api/core/bitstreams/9adde514-a4f4-494d-9aa1-8ecd5712158b/content/
https://repositorio.cepal.org/server/api/core/bitstreams/da7fac1b-9902-4a5f-936a-5c2385407698/content/
https://repositorio.cepal.org/server/api/core/bitstreams/da7fac1b-9902-4a5f-936a-5c2385407698/content/
https://www.youtube.com/watch?v=9uB53cQXlqs/
https://www.youtube.com/channel/UCIRYBXDze5krPDzAEOxFGVA/
https://www.youtube.com/watch?v=P69xdkqBJno/
https://youtu.be/wDzrvVYgkgQ/
https://www.youtube.com/watch?v=2YnonYf463s/
https://youtu.be/WwgzcXnOHyI/
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Pezynomamu. Cyuachuii OUCKYpc MAco80i KOMYHIKAYIL 6KIIOYAE PIBHOMAHIMHI OUCKYPCUBHI
npakmuKu, sAKi hopmyrome 3azanbHe noie Ouckypcey. Juckypc mac-meoia 6 cy4acHomy YKpaiHCbKOMY
coyiymi, W0 MA€E NEepCyasusHull Xapakmep, KOHCMPYIOEMbCA SAK MEXAHi3M —6naugy Hd
IHmeneKmyanbHi, eMOoyilini ma 60106l acnekmu adpecama. Ilpu ybomy GUKOPUCNOBYIOMbCS SIK
nputiomu 102iYHOI apeymenmayii, maxk i eMoyiliHo-00pasui 3acoou GNAUBY, 3ANYYAIOMbCS PI3HI
cnocoou 1 hopmu 8NAUBY — 3aPANCEHHS, Cy2ecmisl (400 HABIIOBANHS), MAHINYIIOBAHHS (Y MOMY YUCTI
3 BUKOPUCMAHHAM MEXHIK HeupoaiHe8icCmuuHo20 npoepamysanus (Minmon-moodens, pedpetimine,
SAKOPIHHS MOW0).

Asemopu ananizyrome npomMo8u AH2I0MOBHUX MEeOIlIHUX 0codUCmOocmell 3 MOYKU 30PY MPbOX
OCHOBHUX OUCKYPCUBHUX cmpameeili. cmpamezii meampanbHOCmi, cmpamezis HA NiOGUUEHHS,
cmpamezisi Ha 3HUdICeHHA. [[ocniodcenHs OUCKYPCUBHUX cmpameili 8 AH2IOMOBHUX KOHMEKCMAax
BUABNAE  BUKOPUCMAHHA  PISHOMAHIMHUX ~PUMOPUYHUX NPULOMIB, MAHINYII08AHHSA MOGHUMU
pecypcamu, aneiayii 00 eMoyitiHo20 CMAHy Cyxaia ma nputiomie apeymenmayii.

AHnaniz npakmuyHux npuxiadis, npeoCmasieHux y 6i0eopoauUKax 3 pisHux cgep, maxKux sx
NONIMUYHUL, 2YMOPUCMUYHUL, MeOTUHULL YU Menegi3itiHull OUCKYPC, O0NOMA2A€E 2aubuie 3p03ymimu
BUKOPUCMAHHA MA HeOOXIOHICMb OUCKYPCUBHUX Cmpameiil Y KOHKPemHUX KOHMeKCmax, a maxuti
nioxio cnpuse po36UMKY KPUMUYHO20 MUCIIEHHS MA PO3YMIHHIO 8AJNCIUBOCI eheKmUBHOI
KOMYHIKAYIi, 30Kpema MidC CLyxadem i MOBYEM.

Knrwowuosi cnosa: ouckypc, cmpameeis, cmpameeiss meampaibHOCmi, cmpamezis Ha
NIOBUIYEHHS, CMPAMe2is Ha 3HUNHCEHHS
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