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Objective. The objective of the article is to investigate how such language genres as
"sententia”, "catchphrases”, "maxim”, "aphorism", "epigram”, "slogan”, "anti-proverb" differ using
examples from German and Ukrainian.

Methods. The main scientific results are obtained using a complex of general scientific and
special research methods, namely: descriptive (to explain the concepts of phraseology and various
phraseological units), linguistic-cultural and comparative methods (to identify and classify proverbs,
sayings and idioms according to their semantic characteristics), comparative analysis (when working
with proverbs, sayings and idioms in German and Ukrainian languages).

Results. Proverbs, sayings, as well as religion and mass media have a great influence on the
formation of public opinions and, above all, stereotypes. In the process of translating a literary text
with these phraseological units, the problem is to choose a proverb or a saying in another language
that would most accurately convey not only the meaning, but also the emotional colouring, stylistic
and national-ethnic components. Another problem that arises in the process of translating proverbs
and sayings, various idioms is that it is not individual words that should be translated, but the whole
meaning. In the work, an attempt is made to give definitions and conceptual explanations of various
language genres, which are often confused, such as "sententia”, "catchphrases”, "maxim",
"aphorism", "epigram”, "slogan”, "anti-proverb” using examples from the German and Ukrainian
languages. In some cases, it is possible to find full or partial equivalents, but most often the authors
apply descriptive translation with explanations. This is explained primarily by the fact that the
difference between idioms, sayings and proverbs is especially noticeable in their structure. Proverbs
refer to complete statements and constitute fixed mini-texts. And only thanks to this property they can
be cited. In contrast, proverbs and idioms have an open structure. They must be used in context. Like
proverbs, they cannot be directly quoted, but must be reproduced.
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Introduction

Interest in comparative linguistic studies has grown significantly in recent decades. A major
role in this study was played by phraseology and paramiology, i.e. sub-disciplines that deal with fixed
indivisible combinations of words, i.e. idioms, proverbs and sayings. The relevance of the research
is determined by the constant search for ways to translate German idioms, sayings and proverbs into
Ukrainian.

In Ukrainian linguistics, M. Alefirenko, V. Kalashnyk, O. Levchenko, F. Medvediev,
V. Mokiienko, Yu. Pradid, O. Selivanova, L. Skrypnyk, V. Uzhchenko, etc. devoted their works to
the study of phraseological units. I. Holubovska, O. Levchenko, O. Panchenko, D. Uzhchenko,
A. Kipriianova, |. Salata, Ts. Ohdonova, V. Mokiienko, E. Gutman, etc. explored phraseologisms
with zoonyms.

The objective of the article is to investigate how such language genres as "sententia",
"catchphrases”, "maxim", "aphorism”, "epigram”, "slogan", "anti-proverb™ differ using examples
from German and Ukrainian.

Methods

The main scientific results are obtained using a complex of general scientific and special
research methods, namely: descriptive (to explain the concepts of phraseology and various
phraseological units), linguistic-cultural and comparative methods (to identify and classify proverbs,
sayings and idioms according to their semantic characteristics), comparative analysis (when working
with proverbs, sayings and idioms in German and Ukrainian languages).

Results and Discussions

Proverbs and sayings are reflection of the culture and history of any nation. Therefore, ancient
mythology, fairy tales, the Holy Scriptures, as well as everyday life are considered the main sources
of their occurrence [5, p. 170-172]. According to the modern explanatory dictionary of the Ukrainian
language, a proverb is "an apt figurative expression, often rhythmic in structure, which summarizes
and typifies various life phenomena in a concise form" [2, p. 1131], a saying is "an apt, often rhyming
expression common in the language, close to a proverb, but without the instructive meaning
characteristic of a proverb” [2, p. 1117].

Proverbs are, as a rule, short, their structure is characterized by symmetry, division into parts
that rhyme with each other; their rhymes are rich and sometimes unexpected. Often proverbs are built
using either syntactic parallelism (" Xeaiu soicumo 6 cmoey, a nana 6 2epo6y") or juxtaposition (" Panns
nmauwka 03b00uK yucmume, a nizHs owuyi semypums'). Most often, proverbs use a metaphor, as well
as hyperbole ("Taxuit mynuu nixe, wo i xucento ne pixce"), irony ("Ilomooice, sx mepmeomy
kaouno"), comparison ("JKuee, six y 6amvka 3a naszyxoiw'), epithets ("Kuse, six y bamvra 3a
nazyxor™) and other tropes [8]. It is possible to identify such features of folk proverbs as a
generalization of folk experience; didacticism; brevity and capacity of the expressed opinion; aptness
and poetics; use of words in literal and figurative meanings; small volume.

The linguistic imagery of proverbs, sayings and idioms is the same. Figurativeness consists in
the fact that figurative expressions contain a rhetorical figure. An ordinary word consists of a content
and an expression, that is, a "signified" and an associated "signifier". There is nothing between them.
But all the same, proverbs and sayings have what is meant. Sometimes it is identical to "signified",
but usually they are different from each other. And if this is so, then we can talk about imagery.
Therefore, it is possible to translate and study individual words of a foreign language that are found
in a proverb or a saying, but in this case only the "meaning" can be understood. In order to be able to
convey the content of a thought into the target language, it is necessary to find a complete equivalent
in one's native language. However, there are perfectly (metaphorically, meaningfully, and literally)
balanced equivalents, such as emphasizing that the decline of society begins with leadership:

«Fische fangen am Haupte an zu stinken.» [10] — « Puba nouunae cmepoimu 3 conosuy [1];
to emphasize the importance of time, there is a proverb from ancient times: «Zeit ist Geld.» [12,
p. 896] — Yac — epowi (here and further, our translation is by A.P).

or to emphasize that in work only at the end is it determined whether it brings satisfaction:
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«Wer zuletzt lacht, lacht am besten.» [10] — Kpawe cmiembcst moii, Xmo cmiemscs OCIManHim.

However, it is very difficult to translate proverbs and sayings that do not have a corresponding
equivalent in the target language. In this case, various translation transformations are used. According
to the classification of I. Korunets, there are such methods of translation as full and partial
equivalents, analog and descriptive translations, calquing.

There are several ways of imagery, but the most popular are "metaphor,"
"anthropomorphism,” and "animation ." The last one is a form of personification, which represents
"giving objects, natural phenomena or concepts the properties of a person or an animal™ [2, p. 939].
A few examples are worth mentioning here:

«Liebe erwirbt Liebe.» [10] — «ywa oywy uye, a cepye cepyio eicmov nodac.» [3]

(personification)

«Morgenstund hat Gold im Mund.» [12, p. 523] — Panok noButh xpobaka (personification).

«Ltigen haben kurze Beine.» [12, p. 493] — ¥V 6pexui kopotki Horu (personification).

«Not lehrt beten.» [10] — HeoOxiqHicTh BUNTH MOJIUTBH (animation).

«Wahrheit findet keine Herberge.» [10] — IcTuna He 3HaX0AUTH MPUTYIKY (animation)

«Man muss das Eisen schmieden, solange es heif ist.» [12, p. 188] — 3amizo Tpeda KyBaTH,

IIOKH BOHO Tapstue (metaphor).

«unter die Haut geheny [12, p. 338] — 3ani3tu nix mwkipy (metaphor).

The point illustrated by the last example certainly does not apply to animals or zoology. The
veiled message is that like-minded people or even living with the same social views do not harm each
other. This is how a metaphor is created, and from it also imagery.

The resources of metaphor are so great that it is impossible to count them. But another main
means of metaphor is the transfer of human properties to animals. Due to their imagery, proverbs,
sayings and idioms often serve to hide thoughts in the negative evaluation of other people and thus
fulfill their social function.

When comparing idioms, proverbs and sayings, it must be done according to certain aspects,
such as structure, function, origin, etc. The history of the emergence and development of idioms,
proverbs and sayings is difficult to trace and explain. Only a few statements can be made. They do
not mark a specific moment of time of occurrence, but perhaps only an era. This is possible due to
individual components that are in a certain phraseological unit. The original form of a proverb or
saying does not belong to one person. If this were the case, it would be impossible to see fully
equivalent examples in different languages. Proverbs and sayings could appear in different places and
at different times even within the same language society. And people may have chosen the best option.
And, probably for this reason, there are regional differences in some proverbs and sayings even today.

The difference between idioms, sayings and proverbs is particularly noticeable in structure.
Proverbs refer to complete statements and constitute fixed mini-texts. And only thanks to this property
they can be quoted. In contrast, proverbs and idioms have an open structure. They must be used in
context. Like proverbs, they cannot be directly quoted, but must be reproduced.

Another difference is their functionality. Generally, proverbs function as guides or judges in
everyday situations because they contain universally accepted wisdom or an irrefutable rule of life.
But the main function of an idiom is to make the conversation diverse and colorful.

Another difference is the content. Usually, idioms receive only a fixed meaning in a sentence,
and proverbs, on the other hand, are already, so to speak, "ready to use."”

From time to time a single component, some or even all components of an idiom undergo a
change in meaning. They indicate a new action, situation, evaluation, person or concept with a
completely new meaning or one that approaches the denotative meaning of the component. On the
contrary, proverbs are unchanged in meaning. However, semantic acceptability may become
debatable over time. Such a case can be illustrated by the following example: the use of the expression
"im Elfenbeinturm sitzen™ [12, p. 792] — to sit in an ivory tower. Anyone who sits in an ivory tower
is admired and ridiculed at the same time. It is a place of wisdom, but it is far from reality.
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"Mein Professor lebt in seiner eigenen Welt. Ev hat so verriickte und absurde Ideen, die mit
der Realitdt iiberhaupt nichts zu tun haben. Er sitzt wahrlich in einem Elfenbeinturm.” [11].

Anyone who says that doesn't really have a professor sitting in an ivory tower, the stuff
elephant tusks are made of. According to the Deutsche Welle website, this term comes from the Bible,
where the "ivory tower" is mentioned as a symbol of a lonely place untouched by reality. However,
this term has a mostly negative meaning. Because when someone sits in their ivory tower, they live
only in their ideas - without any connection to the outside world. Accordingly, does it make sense in
the long run because it begs the question: who wants to sit alone in a tower and not be understood by
anyone?

General recognition takes less time for idioms than for proverbs and sayings. Expressions like
eine andere Platte auflegen, eiserne Vorhang are not based on antiquity. On the other hand, proverbs
reflect their wisdom, unchanged over many centuries.

There are a number of language genres that are also easily confused with idioms, proverbs or
sayings. Such as "sentenia”, "catchphrases”, "maxim", "aphorism", "epigram”, "slogan", "anti-
proverb", etc. So, let's analyze them in more detail.

A sententia is a "statement of an instructive nature” [2, p. 1307]. Like a proverb, this is a
succinctly formulated sentence. But the main difference between them is that the source and the
author of the maxim are known. Because the fact that they should appear in a literary work is a
necessary condition for maxims. We can talk, for example, about Schiller's maxims. While a proverb
takes its meaning from everyday life situations, a maxim contains a philosophical meaning. If the
maxim is universally recognized and often used, it can be called a proverb with a change of genre.
For example, G. E. Lessing's statement from his outstanding work "Einfach klassisch. Nathan der
Weise" (1779) — "Kein Mensch muss miissen!" [10], which can be found in I. Franko's story «He
cnutaBum 6poay»: «lLo6 Bu ce 3pobumnm 3 sikorock Mycy, cboMy He Bipto. You know what Lessing
says: "Kein Mensch muss miissen", therefore, you didn't have to either [9, p. 221].

Another genre is catchphrases or aphorisms. These are "apt and vivid figurative expressions
originating from literary, historical, philosophical sources, folklore" [6, p. 81]. They can also come
from old songs, movies or even TV spots. Phrases can be single words or groups of words and do not
always need a predicate. Unlike maxims, they need not only to be known, but also to be used in
general. Thanks to these properties, aphorisms occupy a place between maxims and proverbs. They
do not work as proverbs or sayings because they do not convey a rule of life or a common experience.
They are subjective and even mostly represent polemical and oppositional opinions. Another
difference between them is that the aphorisms are written by a famous author. For example:

«Mitfreude, nicht Mitleiden macht den Freund.» (Friedrich Nietzsche) [15] — CniiBuyTTs, a He

KaJCTh, POOUTH Apyra.

«Wer mit Dummkdpfen kimpft, kann keine grofSen Siege erringen.» (Mikenanmkeno) [15] —

XTO 60pCTBC}I 3 AYPHsIMH, TOU HE MOXKE JAOCATTU BCJIIMKUX TIEPEMOT.

«Es ist schwieriger, eine vorgefafite Meinung zu zertriimmern als ein Atom.» (Einstein) [15]

— Baskye 3pyliHyBaTH ynepenKeHHs, HiXK aTOM.

«Wer a sagt, der muss nicht b sagen. Er kann auch erkennen, daf3 a falsch war.» (Bertolt

Brecht) [15] — XTo kaxe A, He mae roBoputH b. Bin Takox Moxe 3po3ymiTh, 1o A 0yIiio He

BIpHO.

Language genres also include maxims. According to the large explanatory dictionary of the
Ukrainian language, a maxim is a rule, a basic principle that guides a person in his actions and deeds
[2, p. 639]. Often, maxims are a subjective life rule that expresses a moral principle of will and action.
They are very closely related to aphorisms. The difference between them can be explained as follows:
maxims are more subjective, and aphorisms, on the contrary, are usually a counterpoint to an already
existing idea. Example:

«Das Beste vom Leben ist, dafs man niemand zwingen kann zu leben. Wer durch eigene

Niedertrdichtigkeit dazu gezwungen wird, ist sein eigener moralischer Biittel und

Scharfrichter.» (Johann Gottfried Seume) [15] — Haiikpaiiie B KHATTI Te, 10 BH HIKOTO HE
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MOXKETE 3MYCUTH KUTU. KOXKeH, KOro mpuMyIIylOTh 0 IILOTO 4Yepe3 BIACHY HHIIICTh, CaM

co0i MOpaTbHHI MOTUTIYHUK 1 KaT.

«Geduld ist die Kunst zu hoffen.» (Luc de Clapiers) [15] — TeprinHs — 1€ MUCTEIITBO Haii.

«Das beste Mittel, den Tag zu beginnen, ist: beim Erwachen daran zu denken, ob man nicht

wenigstens einen Menschen an diesem Tag eine Freude machen zu kénnen.» (Friedrich

Nietzsche) [15] — Haiikpamuii crioci6 modaTu AeHb — IPOKHHYTHUCS 1 IOAYMATH, YA 3MOKEIIl

TH LIBOT'O JTHS MTOPalyBaTH Xo4ya O OJHY JIIOJIUHY.

An epigram is "a short satirical or humorous poem directed against an individual or a social
phenomenon” [2, p. 353]. The term comes from the Greek term and means "inscription”. Thus, the
translation already indicates what was mainly discussed in the epigram earlier: namely, the form of
the inscription, from which an independent form of poetry later arose. However, this form of poetry
does not have clear rules to which it always obeys. Importantly, however, an epigram is always a
witty thought about a subject, honoring a person on a monument or grave, or providing a special
interpretation of an event or condition. It is a concise, memorable, lyrical expression of feelings,
moods or thoughts. Epigrams have a concise and clear form and often contain proverbs and
aphorisms. Authors of epigrams are usually well-known. Example:

"Dies ist Achilles Grab: dem fiinfiinden Troja zum Schrecken."

settten die Griechen es hier an den Trojanischen Strand.

Sohn der Meeres-Géttin, du liegst am Ufer begraben,

daf3 dir die Welle des Meeres rausche dein ewiges Lob. [14]

The above example is by Johann Gottfried Herder and illustrates the basic principle of
epigrams. A feature of the funerary inscription has been preserved here, thus creating a four-line
motto about Achilles, the invulnerable hero of Greek mythology. It is clear that the above epigram
does not have a clear structure, but is selective and short to honor the person.

“Querkopf! schriet ergrimmt in unsere Wiilder Herr Nickel.

Leerkopf! schallt es darauf lustig zum Walde heraus.” [14]

This example should be understood as a mocking poem about the German writer Friedrich
Nicolai, the main representative of the Berlin Enlightenment. And in this case, the malicious, often
caustic character of the epigram, which looks laconic and piercing, is revealed.

It becomes clear that the epigram can basically be of two types. Either it can be understood as
a sharp, perhaps wise epigram that addresses the subject intelligently or humorously, or it appears as
an angry, mocking poem that critically attacks an era, a guild, or a person and presents and
demonstrates it satirically.

Slogan is also a genre that is easy to confuse with others. According to the explanatory
dictionary, a slogan is “an idea expressed in a concise form, a political demand; call" [2, p. 224].
However, its main characteristic is that it is used to convey certain facts in a concise and convincing
manner. This is how the slogan differs from proverbs and sayings, which usually express wisdom or
life experience. A slogan is a word or phrase whose intended use is the basis of a persuasion. That is
why they simplify the facts conveyed by using stylistic devices such as alliteration, rhyme or rhythm.
For the same purpose, as well as to increase the level of trust on the part of the listener, proverbs are
often used as slogans. In addition, they are often used as an advertising slogan. Example:

Ich mag, Maggi. — | love you, Maggie. Here we are talking about Maggi chicken broth, the
world-famous slogan of the advertising company "Maggi bouillon cube”.

The Kinder Surprise brand has had 9 slogans throughout its history from 1988 to 2012 (the
last known slogan):

«Immer wieder anders.» (1988) — 3aBxau pi3Hi.

«In jedem 7. Ei.» (2000) — Y xoxHOMY 7-MYy SIHIII.

«Spiel, Spaf3, Spannung, Schokolade.» (2003) — Irpu, Becenori, a3apt, MOKOJIAI.

«FEin bisschen Spaf3 ist immer drin.» (2005) — Tam 3aBX/11 € TPOXH BECEITOIIIB.

«Lass Dich iiberraschen.» (2007) — J103Bosib ceOe 31UBYBaTH.

«Gemacht, um die Welt zu tiberraschen.» (2009) — CtBopeHO, 1100 IUBYBATH CBIT.
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«lch. Du. Uberraschung.» (2011) — 5. Tu. Cropmpus.

«Fiir mehr Spafs als jemals zuvor.» (2011) — 11{o6 orpumatu Gisibliie 3a0BOJICHHS, HIXK OY/1b-

KOJIW paHille.

«Na, neugierig?» (2012) [13] — Hy, uikaBo?

The genres mentioned up to this point are commonly confused with each other in German.

Anti-proverbs are another group of phraseological units. This is a relatively new term in
linguistics, which B. Norman interprets as: "various reworkings of already ready (known) paremias:
spoonerisms, velerisms, contaminated proverbs and other transformations™ [7, p. 8]. Or, in other
words, anti-proverbs can be called mini-parodies, the main purpose of which is a humorous, ironic
consideration of certain situations. Perceptions of conventional values and norms are questioned over
time. Proverbs are also affected by this process. Some proverbs are no longer necessarily considered
"true sayings". Rather, they provoke "anti-proverbs" that are created from a given traditional proverb.

Anti-proverbs can be formed by various methods, for example:

* denying the statement of the proverb;

* by changing a letter or word in a proverb or saying;

* combining two proverbs;

* adding suffixes to proverbs, parodying the proverb itself.

It is difficult, if not impossible, for a foreigner to distinguish an anti-proverb from a proverb
if he does not know the original version. Example: «Die Liebe geht durch den Wagen.

Das schligt dem Faf3 die Krone ins Gesicht.

Mehr Gliick als Ferdinand.

Wie man sich bettet, so schallt man heraus.

Wer schldft, siindigt nicht; wer siindigt, schldft besser.

Reden ist Silber, Ausreden ist Gold.

Wer die Arbeit kennt und sich danach drdngt, der ist beschrdnkt.

Wenn zwei das Gleiche tun, fallen sie selbst hinein.

Liebe macht blind und nicht selten ein Kind.

Wer die Arbeit kennt und sich nicht driickt, der ist verriickt.» [10]

In the Ukrainian language, you can also find examples of anti-proverbs, which in most cases
represent one-day sayings and are designed for the effect of a witty language game:

baba 3 603y — oani 6yoew;

baba 3 603y — na oywi necue;

baba 3 603y — i 606KuU cumi;

baba 3 603y — eunemumes, ne cnitivacui;

baby 3 603y — mocuna eunpagums;

Jhobuw kamamucs — nobu i kamaitics,

Jobuw kxamamucsa — 1roou 1 naamumu,;

Jobuw kamamucs — 106U nPoxooumu mexoznso;

Jlobuw kamamucs — n06u i 8ionosioamu;

Jlrobuw kamamucs — 106U i 2powUKU CRAAYY8amu,

JTobuw kamamucs — 106u i 0opoey nacooumu, Jlrobuw kamamucs — 100U ti npasuia izou.

[4, p. 42-43].

Conclusions

Phraseologisms in any language are an important component of the national-linguistic picture
of the world. It is an undeniable fact that proverbs and sayings, various idioms are the wealth of
language. And it is also obvious that some views in the cultural memory of society are based on this
wealth. In addition to proverbs and sayings, religion and mass media also have a great influence on
the formation of public opinions and, above all, stereotypes. In recent decades, the interest of
scientists in the issues of gender linguistics, in particular in phraseology, has increased significantly.
Idioms, proverbs and sayings are linguistic genres and represent subdisciplines of linguistics, but do
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not have a generally accepted conceptual definition. In order to be able to draw correct conclusions,
a methodical approach was followed.

This study has attempted to provide definitions and conceptual explanations of various often
confused language genres. These are "sententia”, "catchphrases”, "maxim", "aphorism", "epigram",

"slogan”, "anti-proverb”, etc. Therefore, whenever possible, we tried to explain these genres using
examples from the German and Ukrainian languages.
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Mema oocniosxcenusn nonseae y cnpoobi docrioumu, K 8i0PI3HAIOMbCA MAKL MOBHI HCAHPU, K
«CemmeHyiny,  «KpUIami — GUCIIOBU»,  «MAKCUMA»,  «agopuzmy,  «eniepama»,  «2acio,
CAHMUNPUCTLIB '51» HA NPUKIAOAX 3 HIMEYbKOI ma YKpaiHCbKoi MO8.

Memoou. OcHosHI HAyKOGI pe3yibmamu  OMpUMAHO 3d OONOMO20K)  KOMNIEKCY
302AIbHOHAYKOBUX [ CHeyialbHUX Memooi8 OO0CHIONCEeHHs, a came. ORUCO8020 Memody (0ns
NOSACHEeHHS NOHAMb PPazeonozii ma pizHux pazeono2iuHux 00OUHUYYb), TIHSBOKYIbMYPON0IUHO20 Ma
NOPIBHANbHO-3ICMABH020 (015 i0enmugpikayii ma kiacughikayii npucnie’is, npuxkazox ma ioiom 3a
IXHIMU CeMaHMUYHUMU XAPAKMePUCMUKAMU), NOPIBHAILHO20 aHANi3y (npu pobomi 3 NPUCié amu,
NPUKA3KAMU Ma i0ioMamu 8 HIMeYbKitl ma YKpaiHCcobKiti MO8ax).

Pezynomamu. Ha ¢opmysanns cycnintvHux OyMOK i, Hacamnepeo, Cmepeomunise, 8eauKuti
8NIUG MAIOMb NPUCTIG ', NPUKA3KU, a makodc penieis ma 3MI. B npoyeci nepexnady xy00x#CHb020
meKkcmy 3 Yyumu Qpazeono2ivHumMu 0OUHUYAMU NPobIemMa noisdeae y momy, wod niodibpamu maxe
NPUCi8 s YU NPUKA3KY 8 THWLIL MO8I, 5IKi O HaUOLIbW MOYHO nepedasanu ou He milbKu 3HAYeHHs, a U
we emoyitine 3a0apeieHHs, CMULICMUYHUL MA HAYIOHAIbHO-emHIuHUl KomMnoHenmu. IHwa
npobnema, AKa UHUKAE 8 Npoyeci nepekaady NPUCie’ie ma nPuKazox, PizHuUx i0iom nosieace y momy,
Wo cnio nepexiaoamu He oKpemi c108a, a came yinicHe 3HaveHus. B pobomi 6yno spobneno cnpody
oamu BU3HAYEHHs MA KOHYEeNnmyauibHi NOACHEHHS PI3HUX MOBHUX HCAHPIB, AKI 4acmo Niymaromo,
MaKux 5K «CeHMeHYisl», «KpUuLami GUCIOBUY», «MAKCUMAy», «agopusmy, «enicpamayr, «2acioy,
CAHMUNPUCTIB 'SL» HA NPUKIAOAX 3 HIMeybKoi ma YKpaiHcbkoi mos. B odesaxux eunadkax edanocs
3HaUMU NO6HI abo 4aACMKO8I eKgieaieHmuy, npome Haudacmiue asmopu 80a8aIUcs 00 ONUCOBO2O
nepexnaoy 3 pos’sicneHHAMU. Lle nosacuioemvca 6 neputy uepey mum, wo pizHuys mixc ioiomamu,
NPUKA3KAMU Ma NPUCTI8 IMU 0COOIUBO nomimHa 6 cmpykmypi. [Ipucnie’ss cmocylomucsa 3a6epuienux
meepodicens | CmaHosnsims Qikcogawi Mini-mexcmu. I minoku 3a808Ku Yitl 61acmMu8oCmi ix MOXNCHA
yumyeamu. Haenaxu, npuxasku ma idiomu Mmaiomv 6iOkpumy cmpykmypy. Ix nompibuo
BUKOPUCTNOBYBAMU 8 KOHMeKcmi. K i Npucnié’s, ix ne MOXCHA NPAMO Yyumyeamu, a HeoOXiOHO
siomeoprosamu.

Knrouoei cnosa: ¢pazeonozizm, npuciis s, npuxasxa, ioioma, Himeybka mMosa
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